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The Application of Quality Function Deployment Technique for
High Nutrition Beverage from Germinated brown rice Product

Development

By Miss Sumon Jampathong

Miss Orathit Luemmaimid

ABSTRACT

The purpose of this research was to study and find the approach to develop the high nutrition
beverage from germinated brown rice to meet the consumer requirements. The sampling populations were 16~
45 years old people in Ubonratchathani university and village outside Ubonratchathani university who
concern about healthy. There were two parts in this research, collecting customer requirements using
interview and questionnaires, and applying the Quality Function Deployment technique for developing the
product. For interview, the data was analyzed using descriptive statistic such as frequencies and means. On the
second part of this research, QFD team was set up in order to define technical characteristics, the relationship
among the technical characteristics and the relationship between customer requirements and technical
characteristics. The results were that the product was re-designed and consumer had the sensory characteristic

acceptance in moderate to high level.






