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Thesis Title : Business Plan

Mr. Thepsakda Juntarasakha

ABSTRACT

In this study, we study the esential of writting business plan and generate. Thai
Herb Drink International is business plans. The company produces herb water and herb
drinking water under “Golden Drink” brand. We have slogan that more refreshment , more
security when drink “Golden Drink”. Our products have many herbs be the main
ingredient. We brings four products such as citronella water , ginger ale , bel water and
hydrocotyle water , to lead to the market. The main target group are workpeople who have
ages between 30 — 50 year-old who have less time to look after there health and refreshment
simultaneously. Nowadays , the price market of health drinking are B 2.7 million. The firm
want first market share at 0.5 % of total market share , and want to increase the selling 20 —
30 % per year. The firm investment of this firm are B 10 million — shareholder 50 % and
loan from finance institution 50 %. From analysis , we have IRR = 42.5 % , NPV =B 10
million so “Golden Drink” has an good potential production to ready to go into the health

drinking market.
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