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Improvement of Spa Bar Soap Using A Quality Function Deployment 

By Mr.Thanawut Nunjunteuk 

Miss. Kakanang Makkaroon 

ABSTRACT 

This project aims to design fancy soap using customer Quality function deployment. 

The customer for products of fancy soap are collected from student in Ubon Ratchathani 

University. The data were analyzed in the form of charts showing relationships and decision 

tree. To compile a customer satisfaction questionnaire. Data are weighted relationships. Will 

be updated as new products, fancy soap. The fancy soap products developed for 

information satisfied again. 

The result is an average of customer satisfaction with values from 4.01 to 4.61 

conclude that soap products have been developed from customer satisfaction very 

seriously. 
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