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“A Study of Product Life Cycle”
By Miss Arunrat  Onpurkphoom

Miss Supannee Kinreewong

Abstract

Present years increased competition in business drives companies to commercial their
new product much more quickly. Because there are many products failed on the market, and it is
the reason why new products hit the market more frequent, however only some product was
except from the customer and have long life on the market. The main purpose of this project is to
study the life cycle of these products.

Boon Rawd Brewery Company Limited consider their product life cycle .The marketing
and production was studied and researched to expand the life of product on the market.

In the project, we mainly used literature survey technique, we found the way to increase
age of product and can tell what stage that the product is. We include the study of appropriate

marketing strategies for different stage of the product life cycle as well.



