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ABSTRACT

This project is intended to apply the quality function deployment for skin care product.
To carry out this project, questionnaires are used to collect information of customer’s needs
from the skin care products. The samples are the students at Ubon Ratchathani University.
The developed skin care products are tested and analyzed the results with the hypothesis
testing. With all three formulas that one is a basic formulas with invigorating fragrant. The
formula 2 is as basic formulas, but add extracts from apples and onions. The formula 3 is
added by extracts from fruit, vitamin B3 and perfumes to keep skin radiant and moist and
fragrant. The results of the experiment and test the hypothesis that the sample can try the
product for the skin and has found formula 1 on the average of the before - after the color is
0 means that it cannot make the skin more radiant. Formula 2 on the average of the before -
after the color is 0.7 means that the skin color is changed 0.7 level. Formula 3 on the average
of the before - after the color is 1.35 indicates that the skin color is changed 1.35 level. The
highest customer satisfaction is the formula 3 because it makes the skin radiant more than
Formula 1 and Formula 2. Then, the testing of hypotheses using the cream, the difference
between before and after the use of formula 2 and Formula 3 using Minitab 16 from the
results, The results showed that The significance level of 95% (= 0.05) with the P-Value =
0.000, indicating that the hypothesis H1: the average level of color reduced to formula 2 less

than formula 3 are significantly 0.05.
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