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Abstract
The objective of this study is to study about effect of providing the credit. The appranch of
this study is to develop the measurement performance indicater by study the theories and related
literature, collecting data from related personnel and then interpreting them to set important
factors in providing the credit. After doing brain storming, we can develop them to be the proper
indicater and weight the importance of each indicater. We use the Analytic Hierarchy Process
(AHP) to analyze and bring this information by using the Expert Choice Program.

From our study, we found to important main which are qualitative and quantitative
factors (50 % : SO %) . three of the most important sub-factors of qualitative facter are ability to
perform the capacity to pay (30.9 %), collateral (30.9 %) and the objective of raise a loan (24.1
%) there of the most important sub-factors of qualitative facter are balance sheet and the financial
ratio (consider from reliability of customer at the first time) 39 % and net profit and loss (account)
14.8 % . five of the most important indicater of considering the reliability of customer in loaning
decision are liquidity (15.4 %), ability of earnings (9.3 %), ownership (9 %), performing the
obligations history (7.1 %) and liquidity ratios (6.5 %). So, the factors and indicater for ranking
the reliability of customer should be continuously developed to be harmonious with changes of

the economic condition in this present time.




